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INTRODUCTION
Governments across the world are seeking to develop their economies 
such that competitiveness and growth can thrive, whilst they also use 
innovation and creativity to drive new ways to improve the social and 
economic well-being of their people. Research including Acs (2008), Hisrich, 
Peters, and Shepherd (2013), and Robbins, Pantuosco, Parker and Fuller 
(2000) underscore the relevance of entrepreneurship in creating innovation, 
wealth and employment.

 
Several African governments have sought to change the trend of business 
set ups by developing initiatives within their entrepreneurship policy which 
are targeted at University graduates and skilled persons. This effort is with 
the aim of addressing general unemployment issues and particularly 
graduate unemployment problems, which has become a ‘heruculian’ task 
for recent governments and also ensure economic growth. Unfortunately, a 
quick look around shows a high incidence of unemployment among 
graduates from the tertiary institutions. This situation of unemployment in 
many developing countries has raised several concerns over the decades. 



PROBLEM STATEMENT
Evidence has shown that the graduate unemployment in the country remains at high within the Sub-region. 
Nasirzadeh, et al. (2012) indicated that, the sharp increase in the Higher Educational Centres in Ghana over the 
past decades has caused a considerable increase in the number of university graduates. This has created an 
imbalance between available job opportunities and unemployed graduates as there are limited opportunities in 
government and private firms for these graduates. Compounding the problem is the fact that most graduates still 
seek to be employed after school (Gyamfi, 2014). This situation poses a threat to National development.

Lingelbach, De et al. (2005) indicate that, practicing entrepreneurship in developing countries is distinctive from that 
practiced in developed countries and hence findings from developed countries do not adequately reflect the 
situation in developing countries. Again, investigations on the relationship between family role model and 
entrepreneurial intention have yielded contradictory results (Ghazali, Ghosh, & Tay, 1995; Schlaegel & Koenig, 
2014) and these results appear to have some contingence on the context within which they were conducted.  
Ferina, Khurotul, and Sukowidyanti (2018) have highlighted the need for developing country context specific on 
family support as highlight the dearth in research relating to family support relationships with StartUp activities in 
developing countries.

The need to identify factors which are necessary to help predict entrepreneurial behaviour of students and 
graduates in a developing world context calls for a research of this nature. The study guided by the Shapero’s 
model of the ‘Entrepreneurial Event’ (SEE) and Ajzen’s theory of planned behaviour (TPB) provides empirical and 
robust framework for better understanding and aids in predicting entrepreneurial intention among undergraduates 
and graduates within a developing world context. 



RATIONALE OF THE STUDY

Again, there is the need for country context specific finding on family 
support as Ferina et al. (2018) noted that there is the dearth in research 
relating to family support relationships with StartUp activities in 
developing countries. 



STUDY OBJECTIVES
The study sought :
• To Invest iga te  the  e ffec t  o f  parent  ro le  model l ing  on 

Entrepreneurial Intention,
•  To Investigate the impact of Individual entrepreneurial 

characteristics on Entrepreneurial Intention, 
• To investigate the mediation effect of Individual Entrepreneurial 

Characteristics on the impact of parent role modelling on  
Entrepreneurial Intention.

• To investigate the difference in individual entrepreneurial 
characteristics due to parent entrepreneurial status.



LITERATURE REVIEW
Theoretical Framework
Two theories underpin this study: A Shapero’s model of the ‘Entrepreneurial Event’ (SEE) and 
Ajzen’s theory of planned behaviour (TPB).  Shapero, and Sokol (1982) Entrepreneurial Event’ 
(SEE) argues that three immediate factors: desirability, feasibility and a propensity to act upon 
opportunities are the most decisive factors influencing an individual’s intentions to start a business. 
However, review of social psychological literature has revealed measures representing desires, 
preferences, and plans are rather suitable for measuring behavioural intentions (Bagozzi & Kimmel, 
1995; Armitage & Conner, 2001). 

Ajzen (1991) theoretical framework on the contrary propounds that locus of control (self-esteem in 
Shapero framework), attitude and subjective norms of the entrepreneur should be the immediate 
predictors of the entrepreneurs’ intention to set up a new venture. Ajzen's (1991) theory of planned 
behavior takes these attitudes representing the attractiveness of a behavior and adds another 
attitude, perceived behavioral control. The theory offers better approach to predicting EI hence this 
study adopts this theory for testing using data from Ghanaian Universities.



LITERATURE REVIEW
Results in extant literature on both family support and role modelling and individual entrepreneurial 
characteristics are inconclusive (Ghazali, Ghosh, & Tay, 1995 ;Schlaegel & Koenig, 2014) that the effect of 
family or parent support on their child’s StartUp business is complex and could have a positive or negative 
effect.These results appear to have some contingence on the context within which they were conducted.  
Ferina, Khurotul, and Sukowidyanti (2018) Yartey’s (2019) 
 
Ferina et al. (2018) noted that there is the dearth in research relating to family support relationships with 
StartUp activities in developing countries. There is therefore the need for a developing country context specific 
finding on how family support can account for differences in Entrepreneurial behaviours.

Family social support can take various forms including the social capital, financial capital, and human capital. 
However, Ferina et al. (2018) and Krueger et al. (2010) argues that not all family supports or encourage 
a Start-Up business by young entrepreneurs, especially in a developing context. From Ferina et al. 
(2018) view point, families in less developing countries consider entrepreneurial as high risk of failure and as a 
result were hesitant to provide capital support to their children who desired to start-up businesses.  Two 
measures of the human capital were investigated in this study. These are the parental role model and parent 
entrepreneurial status. 



Conceptual Framework 

The Conceptual model an extension of Ajzen’s (1991) Theory of Planned Behaviour proposes family role 
model would influence individual entrepreneur characteristics however the relationship will be mediated by 
IEC. 



RESEARCH METHODOLOGY
Research philosophy and approach- Epistemology , Deductive
Research design- A Quantitative design was employed
Study Population -The  population consisted  of 323655 students and 190851 graduates from Technical 
Universities and University who had offered of were offering Entrepreneurship in both public Universities and 
Technical Universities and Universities (NAB, 2018)
Sampling techniques –Simple random Selection of students from each of five selected programmes . Sample 
size determination - was statistically determined by using Cochran’s (1977) formulae, which indicated a 
minimum of 200 was appropriate for both students and graduate populations
Data collection Methods/ Instrumentation : structured questionnaire was developed, pre-tested and 
administered. 
A five- point  Likert  scale ranging from strongly disagree to strongly agree, coded 1 to 5 respectively was 
employed
Data Collection Process: A cross-sectional survey was conducted in Ghana within two different semesters of 
the 2016/2017 academic year
Reliability and validity – Reliability, Face and content validity were ensured before full survey. Reliability of 
constructs was assessed using Cronbach’s alpha (>0.7). Convergent Validity was also assessed



ANALYSIS OF RESULTS
Table 1: Mean Ratings of IEC and Results from Explorative Factor Analysis

Mean Cronbach's α Rotated Component Matrixa  
    FACTOR 1 FACTOR 2 FACTOR 3 FACTOR 4
SN29 3.488 0.81       .772
SN30 3.551       .762
SN31 3.730       .803
ATT32 3.744 0.84     .546  
ATT33 3.910     .550  
ATT34 3.592     .707  
ATT35 3.642     .715  
ATT36 3.652     .631  
ATT37 3.945     .493  
PBC38 3.656 0.92 .626      
PBC39 3.613 .657      
PBC40 3.582 .668      
PBC41 3.570 .699      
PBC42 3.588 .704      
PBC43 3.674 .674      
PBC44 3.786 .664      
PBC45 3.841 .636      
PBC46 3.847 .626      
PBC47 3.720 .586      
PBC48 3.763 .621      
EI49 3.658 0.89   .721    
EI50 3.892   .785    
EI51 3.963   .713    
EI52 3.599   .586    
EI53 3.960   .683    



ANALYSIS OF RESULTS

Table 3: Model Coefficient  
Unstandardized Coefficients Standardized

t Sig.
remark

B Std. Error Beta
(Constant) -.092 .136  -.674 .501
ATT_AVE .348 .045 .307 7.712 .000 Supported
PBC_AVE .532 .049 .444 10.915 .000 Supported
SN_AVE .122 .032 .132 3.826 .000 Supported
PRM .051 .021 .072 2.418 .016 Supported

Table 2: Model Adequacy Summaries for direct effects of EEC, Mediating Variables on Entrepreneurial 
Intention

R R-Sq MSE F df1 df2 p
.8087      .6540      .2211   215.4839     4 456.0000      0.000



ANALYSIS OF RESULTS
Table 4: TOTAL AND DIRECT EFFECTS FROM MEDIATION 

  Effect Se t P LLCI ULCI Remark
Total effect      .2548 .0310 8.2076 .0000 .1938 .3158 Supported

Direct effect      .0512 .0212 2.4179 .0160 .0096 .0928 Supported

Table 5: Indirect effect(s) of IEC on PRM and Entrepreneurial Intention During to Mediation Analysis
Effect BootSE BootLLCI BootULCI

TOTAL .2036 .0317 .1440 .2678
PRM ATT_AVE EI] .0661 .0153 .0397 .0999
PRM PBC_AVE EI] .1080 .0218 .0673 .1520
PRM SN_AVE EI] .0296 .0099 .0124 .0516



ANALYSIS OF RESULTS

Table 6: Independent t test on Parent Status and IEC
  Levene's Test for 

Equality of 
Variances

t-test for Equality of Means

F Sig. T Df Sig. (2-
tailed)

Mean 
Differenc

e

REMARK

ATT_AVE Equal variances 
assumed

.881 .348 1.619 798 .106 .08043 Not Supported

PBC_AVE Equal variances 
assumed

1.805 .179 1.077 798 .282 .05053 Not Supported

SN_AVE Equal variances 
assumed

.228 .633 .613 798 .540 .03802 Not Supported



MAJOR OUTCOMES
ROs Key Findings Implications for Theory Practical & Policy Implication

RO1.

RO2, 

Family Role 
model 
significantly 
impact 
Entrepreneuri
al intentions of 
student and 
graduates

Attitudes, 
perceived 
behavioural 
control and 
subjective 
norms of 
student and 
graduates 
significantly 
impact 
entrepreneuri
al intentions

The findings are consistent with Gupta and Bhawe (2011), 
Grichnik, Brinckmann, Singh, and Manigart (2014) and Altinay 
(2008). Parental modelling for Children raised up in a family 
business environment according to Carr and Sequeira (2007) 
an important factor in the development of informational 
requirements and behavioral skil ls necessary for self-
employment, A viewpoint shared by Grichnik, Brinckmann, 
Singh, and Manigart (2014) and Altinay (2008). 

The finding of the study is supported by Ajzen (1991). Again, 
the finding finds consistency with previous studies including 
Shneor, Camgoz, and Karpinar (2013), Schlaegel and Koenig 
(2014), Krueger (2009), and Wibowo et al. (2019), found 
significant relationships for attitude and entrepreneurial 
intention. Finding regrading Perceived Behavioural Control 
contradicts Zhang et al. (2013). The finding regarding the 
impact of subjective norm is supported by Ajzen (2001) and 
Schlaegel and Koenig (2014) who concluded on positive 
impacts on entrepreneurial intents.  However, contradicts 
Wibowo et al. (2019) who found non-significant relationship 
between the subjective norms of students with entrepreneurial 
intention. 

The influence by parents, and role models 
therefore help create entrepreneurs 
(Kolvereid & Isaksen, 2006). There is 
therefore, a need for parents to understand 
their role in modeling their children toward 
entrepreneurship. 

practically the finding calls on the need for 
higher educational institutions to plan 
strategies that would target at helping 
students to improve on measures for IEC 
i n c l u d i n g   i d e n t i f y  n e w  b u s i n e s s 
opportunities, develop new products or 
services, 
The researcher believes the presence of 
environment condition like difficulty in 
accessing start-up funds, student and 
graduates with high self-esteem will be 
hesitant in starting new businesses.

DISCUSSIONS OF FINDINGS



MAJOR OUTCOMES
ROs Key Findings Implications for Theory Practical Implication
RO3. Individual 

Entrepreneurial 
Characteristics 
and graduates 
does Partially 
mediate the 
impact of Family 
Role model on 
Entrepreneurial 
intentions

Although a full mediation was expected the result support by data of the 
study suggest that only partial mediation is achieved as the direct effect 
of PRM remained significant. This finding extends on knowledge in the 
area of Entrepreneurship as it provides empirical evidence to support 
the impact of PRM on EI. The finding is in line with Ajzen (1991), Altinay 
(2008),Grichnik et al.,2014). Grichnik et al., 2014) have noted that 
students from entrepreneurial families are more often given that the 
opportunity to experience and to learn various activities associated with 
starting and running business. 

Adding to this view point 
Altinay (2008), Altinay et al. 
(2012) posit parent active 
role in modelling their child 
leads to child expressing 
interest in starting new 
businesses however his 
h a p p e n s  t h r o u g h  t h e 
formation of ideas and 
confidence in the child. 

RO4. Family 
entrepreneurial 
status does not 
account for  
significantly 
differences in the 
level of graduates 
and students 
Individual 
Entrepreneurial 
Characteristic

The finding of the also supports empirical studies including De Wit and 
Van Winden (1989) who suggested that the relationship is non- 
significant between family status of owning a business and the desire to 
children to become entrepreneurs. These findings contradict the 
findings of Evans and Leighton (1990), and Dolton and Makepeace 
(1990) who concluded that higher self-employment and higher social 
class are related. 
Given the dearth in research re lat ing to fami ly support  and 
entrepreneurship in developing countries (Ferina et al., 2018) the 
finding of study contributes to knowledge on relationship of family 
support on entrepreneurship within the context of study. 

The finding point to the 
n e e d  f o r  p a r e n t s  t o 
consciously model their 
children in entrepreneurial 
ac t i v i t i e s  r a the r  t han 
assuming their status as 
e n t r e p r e n e u r s  w i l l 
contribute to child attitudes 
a n d  i n t e r e s t  i n 
entrepreneurial activity.

DISCUSSIONS OF FINDINGS



CONCLUSION
There is, hence, the need to engage entrepreneurial parents to 
consciously model their children in entrepreneurial activities. The data 
from this study does not allow this paper to evaluate the impact of 
other factors including entrepreneurial education, and environment all 
factors with the Ghanaian context. Hence further studies can be 
advanced in this direction.
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